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AMNESTY INTERNATIONAL ITALY – JOB DESCRIPTION 
 

Job title: Digital Marketing Officer  
 
Purpose of the role: being in charge of implementing the Fundraising strategy through the use of digital 
technology. 

Department description: to remain independent, most of our income comes from individuals. We 
ensure growth and retention for an engaged and dynamic supporter base. 
 
Main functions 
The role involves, but is not limited to, the following functions: 

1. setting up a strategy and managing sponsored lead generation and digital fundraising activities; 
2. setting up strategy and managing activities to acquire new regular and one-off donors on the 

digital channel; 
3. monitoring the performance of the different activities/channels; 
4. identifying and implementing innovative digital solutions to improve fundraising results. 

Main responsibilities 
In collaboration with other workers the holder of this position will have these responsibilities: 

1. working with colleagues who are in charge of telemarketing conversion to improve lead 
generation activities. 

2. Supporting the donor development and acquisition area for email marketing; 
3. Supporting the Digital Unit in moderating the main social channels, in particular sponsored 

posts related to the activities of the Fundraising Department;  
4. Supporting the colleagues within the Fundraising Department in the development of 

communications on the digital channel. 
 

Budget responsibility: 
No 
 
Main relationships 
Reports to: Senior Head of Fundraising and Growth Dpt 
Coordinate roles: intern and volunteers 
 
Other relevant relationships: 
Establish and manage effective communication with Head of Digital Unit, Head of Donor Development 

Unit, Head of Business Analysis Unit, Unit IT/Services 

Organizational competencies 
1. Project management: developing and managing clearly defined work plans and identify 

objectives, results and success indicators in light of organizational strategies and of obligations, 
opportunities and resources; 

2. Supportiveness: supporting team members in order to achieve common results; 
3. Analysis and decision making: analyze problems, provide innovative solutions and make 

logical, timely decisions; 
4. Communications and influencing: ability to communicate consistent messages with integrity 

and gain commitment from different audiences; 
5. Innovation: ability to generate ideas that create value and improve processes. 
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Technical knowledge 
1. Excellent knowledge of email marketing, marketing automation, CRM techniques and 

platforms;  
2. Strong knowledge of list building principles and strategies; 
3. Strong knowledge of Google tools (e.g. Analytics, Tag Manager, Search Console), Google Ads, 

Facebook Ads and the main ADV platforms, strong knowledge of UX principles; of principles 
and best practices of Fundraising ed Engagement. 

4. Excellent knowledge of the dynamics of the main social platforms (Facebook, Instagram, 
LinkedIn, Youtube). 

Equality statement 
Equality and diversity are core values and staff are expected to work to promote a constructive and 
thoughtful approach so as to shape an organization where the work of others is enhanced and 
respected. 
  
Conflict of interest 
Any public or other activity, affiliation or support to groups, organizations, personal associations or any 
other factors which may generate a real or perceived conflict of interest with the principles of Amnesty 
International (specifically independence and impartiality), raise a security problem, or otherwise 
prevent the achievement of the set goals or the carrying out of assigned functions, must be indicated 
immediately. 
 
Date: 24/03/2022 
 
  
 
 
 
 
 
Any change, addition, omission or other alteration of the present Job Description will be made after 
contacting the worker and will be communicated by written notification.  
 

  

Emanuele Russo 
Chair 

 

 

 
Signed and agree 

 
__________________ 

 


